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5.2 Normal Distribution Analysis 
 

Variable:  N Mean SD Skewness Kurtosis 

Uniqueness 

Q13 111 3.84 0.76 -0.47 0.83 

Q14 111 3.34 1.03 -0.37 -0.23 

Q15 111 2.67 0.97 -0.38 -0.53 

Q16 111 3.4 0.95 -0.24 -0.52 

Representation 

Q3 111 3.52 1.05 -0.51 -0.01 

Q4 111 4.21 0.9 -0.9 0.37 

Q5 111 3.8 1 -0.67 0.33 

Brand Activism 

Q1 111 3.05 0,97 -0.35 -0,08 

Q6 111 3.43 1.03 -0.24 -0.40 

Q7 111 4.57 0.7 -1.68 2.37 

Q9 111 3.25 1.05 -0.24 -0.31 

Brand Authenticity  

Q12 111 3.78 0.77 -0.06 -0.53 

Q17 111 4.1 0.7 -0.7 0.47 

Table 3 – Overview of the normal distribution in the collected data, as well as the mean and standard deviation. 

 

5.3 Factor analysis 
Factor analysis 

Variable  Question Factor 

1 2 3 4 

Representation Q3 .661 .228 -.027 .064 

Q4 .627 .124 -.094 .315 

Q5 .833 .175 .259 .141 

Brand Activism Q1 .225 .039 .024 .099 

Q6 - .612 .073 - 

Q7 .268 -.003 -.037 .563 

Q9 .258 .947 .138 .129 

 

Uniqueness 

Q13 .222 .141 .438 - 

Q14 -.050 .080 .756 .043 

Q15 .119 .019 .555 -.179 

Q16 -.044 .015 .392 .215 

Brand Authenticity Q12 .150 .189 .002 .467 

Q17 .146 .209 .291 .572 
Table 4 –Tabular representation of the variables' original factor charges. In bold, the charges are >.30. 

 



 

5.5 Correlation Analysis 
Correlation 

Variables Representation Brand Authenticity Uniqueness Brand Activism 

Representation 1 .347 .184 .514 

Brand Authenticity .347 1 .209 .435 

Uniqueness .184 .209 1 .221 

Brand Activism .514 .435 .221 1 
Table 6 – Correlation Analysis. 

 


